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Campaign! Make an Impact is an 
innovative initiative that uses 
history to inspire young people 
into active citizenship. 

The British Library and MLA 
Council are working together to 
roll-out this successful programme 
on a national basis 2009 – 2011.

This cross-curricular programme 
uses historical campaigns to inspire 
and teach campaign communication 
skills, enabling children and young 
people to run their own campaigns 
about issues that affect them today. 

WhAT Is IT?
The three step model first encourages 
schools, local museums and archives 
to work together, using museum 

collections and classroom resources  
to help young people understand 
historical campaigns. 

Next, the students explore the 
creative techniques that the historical 
campaigners used to get their message 
across. Finally, they run a modern-day 
campaign on a subject of their own 
choosing such as bullying, knife crime 
or the environment. 

New online resources give schools 
the opportunity to explore the British 
Library’s collection, learn about 
different types of campaign media  
and provide practical advice on how  
to run a campaign. 

www.bl.uk/campaign 
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hoW does IT Work?
Campaign! Make an Impact is based 
around a three step model.

There is original source 
material on the website for:

• Abolition of the slave trade
• Suffragettes
• Chartists
• Public health reform

You could also study local 
historical campaigns.

In addition to studying the subject in 
the classroom, a visit to a museum or 
archive gives the opportunity to either 
look at material from the campaign or 
to explore the background to the period 
and the conditions which may have 
triggered the campaign. 

seLect yoUr caMpaign. 

step 1



The CAMpAIgn grId 
The campaign grid is a tool to break 
down a campaign into manageable 
sections through a series of seven 
questions examining the goal of the 
campaign, how campaigners organised 
themselves and how they got their 
message across. Completed grids 
on the Campaign! Make an Impact 
website link directly to original British 
Library source documents for each 
question. Museums and archives 
can add material or objects from 
their own collections. You can also 
use the grid format to help arrange 
information for a historical campaign 
of your own choosing. 

The campaign subject matter can 
be taught either by following each 
step of the grid or by drawing out 
the major themes.

Historical campaigners got their 
message across in a whole range  
of ways and often very creatively.  
For instance, campaigners have 
used poems, plays, novels, images, 
newspapers, cartoons and more. 
Participants link the evidence  
from historical campaigns to  
modern-day techniques, and  
learn campaigning skills. 

The Campaign! Make an Impact website, 
gives the opportunity to explore a range 
of media and to listen to experts talk 
about the different ways of getting a 
campaigning message across. 

Classroom-based sessions on written, 
spoken and visual communication help 
participants to develop these skills. 
Children quickly make links between 
historical examples and modern ways 
to campaign.

www.bl.uk/campaign 

Above left image Abolitionist medallion designed by Josiah Wedgwood, c.1787   
Above right image Students recording a radio show to raise awareness of their campaign

MaKe yoUrseLF hearD

step 2

LooKing at historic caMpaigns

steps to Key QUestions
caMpaign eviDence soUrce

What was the 

campaign about?

What was the problem that 

was being addressed? Which 

communities did it involve?

What was the goal 

of the campaign? 

How has the community been 

improved as a result of the 

campaign? What was the ‘vision 

for a better tomorrow? Who ran 

the campaign? 

How did the 

campaigners 

become experts 

on the issue?

What information and statistics 

were available to support their 

position? How did they learn 

about both sides of the issue?

Was there a 

resource pool? 

Who were their 

allies? 

Money may not have been the 

only resource! What skills and 

talents did they have? Who did 

they know that could help?

Who were their 

opponents and 

what stood in 

their way?

Who were their opponents and 

why? What other issues may 

have been a problem for them?

How did they 

plan for success?

Was there a leader or a campaign 

champion? Did they look 

organised? Was there a plan? 

What campaign 

tactics and media 

did they use to 

get their message 

across?

Which different media were 

used to communicate the 

campaign message? These 

might have included newspapers, 

posters, meetings, badges, 

events, cartoons and letters.



Now participants have learnt campaign 
skills they start to plan their own 
campaigns. They discuss issues that 
are important to them and choose 
a subject they feel strongly about. 
Guidance may need to be given on 
what is practical and appropriate. 
A campaign handbook is downloadable 
from www.bl.uk/campaign and can 
be used to guide students through 
the planning process. Campaigns can 
take a cross-curricular approach and 
participants are encouraged to be as 
creative as possible and to campaign 
through poems, short plays, graphic 
novels, films, radio ads, art work, 
posters, t-shirts and events.

public health Campaigns
Year 9 students from Immanuel College, 
visited the Thackray Medical Museum to 
find out about 19th century public health 
campaigns. Having learnt the skills the 
campaigners used to get their message 
across, students split into teams and 
developed audio campaigns about issues 
they felt were important to them: school 
food, bullying, child abuse, litter, and the 
need for an after school club. Many 
campaigns included the students’ own 
experience. The campaigns are now being 
run through the school council and involve 
all the students in the school. 

“Students gained in confidence, developed 
a sense of achievement and realised that 
they can change things.”  Sarah Sutcliffe, 
Teacher at Immanuel College Bradford

Abolition of the slave Trade
A mixed group of students from Endeavour 
High School, most with English as an 
Additional Language, worked with Hull 
Museums Education. Students looked at 
diversity in their own lives and created films 
that reflect young people living in Hull today. 
Racism was explored through the abolition 
of the slave trade, using the museum’s 
collections and related exhibitions. They 
looked at how campaigns use visual, verbal 
and written communication and created 

an exhibition campaign about diversity and 
social cohesion using film and a series of 
large scale photographic portraits. Opened 
by Sir Keith Ajegbo, Government Advisor for 
Citizenship, the project was a joint-winner in 
the cultural places category at the Yorkshire 
and Humberside Local Government Awards 
and shows how projects can fit with Local 
Government Agreement Agendas.

“Campaign! Make an Impact! had a very 
positive effect on the school and the young 
people involved. It gave pupils a medium 
(film) to voice their stories in a powerful and 
explicit way. The impact of their films on 
the school, and the community around us, 
has led to a greater understanding of young 
people and their lives.” Chris Straker, Head 
Teacher, Endeavour High School

The holocaust
Children from Bradford Academy worked 
with the British Library and the Holocaust 
Survivors Friendship Association and focused 
on the Holocaust. Instead of focusing 
immediately on campaigning they looked 
at the citizenship issues in history, before 
talking about contemporary citizenship 
issues. They discussed injustice today and 
how to change things through campaigning. 
They learnt campaign techniques and 
developed a campaign around equality and 
against war. They produced artwork posters 
and a school-based exhibition. The slogan 
they developed, “I’ve got the power to be a 
hero”, encapsulates the idea that everyone 
can change things and you shouldn’t stand by 
and allow other people’s rights to be eroded.

Above left image Students showing badges related to their campaigns

knife crime 
bullying 
child abuse 
somewhere to 
go after school 

litter 
racism 
school food 
equality 
sports facilities

pLan yoUr oWn caMpaign

step 3

starting With history

case stUDy

starting With citizenship

case stUDy

history anD citizenship
coMBineD

case stUDy

}��We can do it 
  if we put our
  minds to it~

}��I will stand 
  up for what 
  I believe in~

}��Campaigns – 
  they can change  

someone’s life 
forever.~



hoW CAn IT Be used?
Campaign! Make an Impact offers an 
opportunity for schools to work in a 
cross-curricular way. Pupils can take 
their campaigns into other areas of 
school life or even further into the 
local community.

The model is extremely flexible and 
can be used for: Key Stage 2 – 4 • PLTS 
skills • new Citizenship GCSE • History 
and Citizenship curricula • Enterprise 
education • cross-curricular days • 
Every Child Matters • Extended Services 

hoW To geT InvoLved
For more information and resources to 
get started, go to www.bl.uk/campaign 
or email Alison Bodley at 
learning@bl.uk.

}���We have seen the young 
people who have taken 
part develop the skills 
and confidence to make 
a difference in their 
communities. Museums 
and archives have an 
important role to play 
in helping young people 
understand their history, 
their place in the world 
and develop the skills to 
change their future.~ 

  Hull Museums 

Above image Capoeira performance symbolising 
resistance to slavery 
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