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I think what’s happening with food markets at the moment is that we’ve 
moved, certainly in the West, in relatively affluent societies, away from being 
worried just about ‘do we have enough to eat’, questions that people talk about 
food security. And increasingly, we’re concerned with the way in which 
consumers are demanding lots of different products, and there are real 
opportunities there for food producers and retailers to capitalise on that. So, for 
example, people might once have just had chicken as Sunday roast so there was 
a single product, whole bird chicken. Whereas now the market is much more 
differentiated, much more segmented than that, so that people would buy 
chicken portions, drumsticks, chicken breasts, they’d buy chicken processed in 
pies and ready meals like chicken tikka masala, they’d have chicken in their 
sandwiches, there’d be organic chicken, there’d be free range chicken as well as 
standard broiler chickens, and the whole process would be much more diverse 
than it might once have been. Well I think much of this is driven by consumers 
and their wish, their desire for different kinds of food product. But I also think 
it’s about food retailers trying to differentiate themselves from their competitors. 
So in Britain, the vast majority of food we buy is sold through three or four of 
the main supermarket chains and each of those chains is trying to find a specific 
market for itself. So, some of this is driven by consumer choice, by demand, but 
quite a bit of it is driven by the supermarket chains trying to mark themselves 
off as different from their competitors. Some of the main retailers would be 
looking to provide low prices everyday and be competing on the basis of price – 
firms like Asda for example, may be Tesco - whereas other firms would be trying 
to compete on the basis of quality - maybe firms like Waitrose or Marks and 
Spencer’s. So I think quite a lot of the differentiation that’s going on is tapping 
into ideas about sort of slower food or GM free food or organic food, where 
there is a niche there where firms at the top end of the market can command 
premium prices for bucking the trend of just faster and faster, cheaper and 
cheaper food. 
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