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Campaign! – Make an Impact 
 
This project will work in partnership with The British Library, Hull City Archive 
and Maybury Primary School in Hull to create high quality learning resources 
and opportunities to complement Hull Museum Education learning 
programmes.  
 
Campaign! Make an Impact - Background to Project 
 
Overall Project Aim: 
 
To consolidate work from Phase 1and 2 of the Campaign! Make an Impact 
project, by exploring new subject matter and working with a new primary KS2 
audience. Hull Museums will also work with Hull City Archives as an additional 
partner. This project will aim to further develop and test working methods and 
outcomes established in Phase 1 and 2. The third phase of the project will 
continue to build active citizenship skills which will inspire young people to 
make a difference in their own community.  
 
To continue to disseminate outcomes from Phase 1 and 2 of the Campaign! 
Make an Impact project through the development of online resources on the 
My Learning website and to develop the full potential of Hulls local maritime 
history through the development of learning programmes and resources 
focusing on The Triple Trawler disaster and ensuing campaigns. In 1968 three 
Hull fishing boats sank in storms near Iceland soon after each other with 58 
men drowned. Lillian Bilocca, known as ‘Big Lil’ a fisherman’s wife from Hull's 
Hessle Road fishing community led a campaign to improve safety on British 
trawlers that led to a successful national campaign.  
 
Overall Project Objectives: 
 
 To further develop the relationship between the British Library and Hull 

Museums and introduce a new local partner, Hull City Archives. 
 To work with a local primary school to develop resources and learning 

opportunities relating to campaigning – both historical and contemporary. 
 To further develop and test ideas of using campaigning skills. 
 To introduce pupils to creative methods of campaigning. 



 To give pupils the opportunity to approach citizenship through cross 
curricular work using a creative medium. 
 To establish new strategies for the development of citizenship skills in 

primary audiences. 
 To provide opportunities to work with photographers and historians and 

archivists. 
 To develop key skills of enquiry and communication 
 To provide greater understanding of Hulls local maritime history. 
 To provide unique learning opportunities through the development of an 

innovative led sessions focusing on local maritime history and campaigning. 
 To provide unique learning opportunities through the development of an 

accompanying My Learning, learning journey. 
 To interpret Hull Museums and Hull City Archive collections focusing on the 

Maritime Museum, the Arctic Corsair and Hulls historic High Street. 
 To promote an awareness of the wider world and encourage respect, 

understanding and involvement. 
 To promote the long term use of museum and archive collections to support 

learning.  
 
Project Outcomes:  
 
 Creative campaigns developed by the pupils focusing on issues that affect 

their local community. 
 Led sessions for 2008/09, developed in partnership with Hull City Archives, 

using the Maritime Museum, Arctic Corsair and Hulls historic High Street, 
focusing on local history and campaigning. 
 A My Learning, learning journey developed in partnership with Hull City 

Archives, to support the above themes. 
 
Suggested Project Plan and Timescale: 
 
N.B. Shaded areas indicate specific school actions or self directed school activity 
 
Timescale  Activity  Partners Location  
July 08 Contract Maybury 

Primary School 
Hull Museum 
Education 
 

N/A 

August 08 Begin creation of Hull 
Museum historical 
resources / 
programmes for use 
in September 08 

Hull Museum 
Education 
Hull City Archives 
British Library 

N/A 

August 08 Contract creative 
practitioners 

Hull Museum 
Education, MLA 

Hull 
Museums 

August 08 Establish Creative 
Practitioner and carry 
out initial meeting 
 

HME 
Creative 
Practitioner  

35 High St, 
Hull 

End of August  Project Proposal to be 
submitted by Creative 

Creative 
Practitioner  

N/A 



Practitioner  
September 08 Creative practitioner 

and school 
introduction and 
update meeting  

HME 
Creative 
Practitioner 
Maybury Primary 

TBC 

September 08 School complete 
booking forms for 
museum visits 

HME 
Maybury Primary 

N/A 

September 08 Introductory session 
in school focusing on 
project objectives 

HME 
Creative 
Practitioner 
Maybury Primary 

Maybury 
Primary 

Early October 
08 

Visit to Hull Museums 
to look at local 
maritime history and 
Hull city archive 
collections 
 

Hull Museum 
Education 
British Library 
Hull City Archives 
Creative 
practitioner 
Maybury Primary 
 

Hull 
Museums 
and Hull City 
Archives 

Mid October 08 School continue to 
teach subject area 
back at school and 
develop enquiry ready 
for film interviews with 
ex-trawler men 

Maybury Primary Maybury 
Primary 
school 

End of October 
08 

Filming session at 
Hull Museums. Pupils 
will conduct interviews 
and filming with ex-
trawler men  

Creative 
practitioner 
HME 
Maybury Primary 

Hull 
Museums 

Early November 
08 

(The message – 
Creative 
Campaigning)  
Project Officer and 
creative practitioner 
facilitates students to 
identify / establish 
campaign briefs.  

Creative 
practitioner 
HME 
Maybury Primary 

Maybury 
Primary 
school 

Mid November 
08 

School continue to 
develop pupil 
campaign ideas and 
follow up on actions 
identified in their 
campaign briefs.  

Maybury Primary Maybury 
Primary 
school 

End November 
08 

Project Officer and 
creative practitioner 
facilitate students 
creative campaigns 
 

creative 
practitioner 
Maybury primary  

Maybury 
Primary 
School 



December 08 Launch creative 
campaign 
(event or exhibition) 

Creative 
practitioner  
HME 
Maybury 

Hull Maritime 
Museum 

March 08 Project Learning 
Journey on MY 
Learning website  

HME 
Maybury  
Creative 
Practitioner 

 

 
Key Content: 
 
Project overview: 
The Campaign! Make an Impact project is designed to use museum and 
archive collections as the stimulus for learning and the development of 
citizenship skills.  
This project will develop pupil knowledge and understanding of local history in 
particular Hulls fishing heritage with a focus on related campaigns. The study 
of a specific campaign will enable pupils to identify key tactics used and 
evaluate their effectiveness in achieving the campaign objectives. The 
knowledge and skills gained will then be transferred to the development of 
active citizenship skills through the running of the pupils own campaigns. 
 
The project is broken down into two key areas, the study of a specific history 
and campaign and the development and delivery of pupil campaigns. The 
following details provide aims, objectives and core activity for each element of 
the project: 
 
Introduction 
Time: 30 minutes 
Location: in school 
 
Session Overview: Pupils will receive an introduction to the project by a 
member of the education team. The session will include: 

- A brief overview of the project with examples of pupil work from past 
projects. 

- Aims and outcomes 
- Discussion and related activity – What is a campaign? Why do people 

campaign? 
- An opportunity for pupils to feedback and ask questions.  

 
Following this introduction, pupils will take part in the following sessions: 
 
Historic Campaign Case Studies: 
 
Local Heroes: Hulls Trawler men 
Time: 2 hours in the morning and 2 hours in the afternoon led by museum 
staff 
Location: Museums Quarter - Arctic Corsair and 35 High Street 
 



Session Overview: This session focuses on local maritime history. Pupils will 
learn about the fishing heritage of Hull and investigate life and work on board 
a Hull fishing trawler. Pupils will look at the 1968 Triple Trawler disaster and 
the ensuing campaign to improve safety on British trawlers.  
 
Core Objectives: 

- To explore the history of fishing in Hull. 
- To discover conditions on board a trawler in the Arctic Ocean. 
- To experience the life and work of a real Hull trawler man. 
- To investigate historical objects and documents and record findings. 
- To investigate the Triple Trawler disaster of 1968 and the 

circumstances that led to loss of 58 men. 
- To learn about Lillian Bilocca, (‘Big Lil’) from Hull's Hessle Road fishing 

community who led a campaign to improve safety on British trawlers.  
 
Core Activity 

- Discuss the rise and fall of the fishing industry in Hull. 
- Investigate original and replica objects. 
- Opportunities to dress up in replica trawler man clothing. 
- Investigation of kit bags to identify specific roles on board a trawler. 
- Tour of the Arctic Corsair (1960’s trawler). 
- Investigate documentary evidence from the Triple Trawler Disaster. 
- Investigate the Lillian Bilocca, (‘Big Lil’) campaign to identify key 

campaign tactic.   
 
(Visit will include a room for lunch in the museum).  
 
Film Interviews with Ex-Trawler men 
Time: 2 hours in the morning and 2 hours in the afternoon led by museum 
staff and creative practitioner. 
Location: Museums Quarter - Arctic Corsair and 35 High Street 
 
Session Overview: This session provides pupils with the opportunity to 
conduct and film interviews with ex-trawler men. Interviews will focus on pupils 
individual enquires, developed in school following their previous visit to learn 
about Hulls maritime history.  
 
Core Objectives: 

- To carry out interviews with ex-trawler men. 
- To film interviews with ex-trawler men. 
- To build relationships with Hull’s ex-trawler men. 
- To develop individual enquiries and related skills. 
- To gather information from a personal perspective, of life on board a 

trawler in the Arctic Ocean. 
- To gather information from a personal perspective of the Lillian Bilocca, 

(‘Big Lil’) campaign. 
 
Core Activity 

- To learn interview techniques used in the collation of oral histories. 
- To learn the process of film making. 



- Identify key questions for interviews 
- Conduct and film interviews 

 
(Visit will include a room for lunch in the museum).  
 
Pupil Campaigns: 
 
The Message – Creative Campaigning 
Time: 2 hour session led by museum staff and creative practitioner 
Location: Delivered in school 
 
Session Overview: This session focuses on the use of the visual arts as a 
method of raising awareness of important issues. The session will look at craft 
and design work used in past and modern day campaigns as inspiration for 
pupil campaigns. 
 
Core Objectives: 

- To explore how ideas can be interpreted by a visual image or artwork. 
- To use enquiry and observational skills 
- To investigate and compare the work of historical and contemporary 

artists/makers involved in campaigning or promoting a cause. 
- To identify a key campaign issue 
- To produce a campaign brief 

 
Core Activity 

- Discuss and analyse creative campaigning. 
- Investigate campaign related objects and artwork. 
- Explore why people campaign 
- Identify issues that affect pupil’s local community and extract a key 

issue for their campaign.  
- Write a campaign brief and establish which creative methods pupils will 

use within their campaigns. 
 
Pupil - Creative Campaigns 
Time: half or full day sessions (number to be confirmed) facilitated by the 
creative practitioner 
Location: Delivered in school or on location depending on identified 
campaign issue. 
 
Session Overview: Following on from ‘The Message’ session and their 
independent research students will devise and develop their own creative 
campaigns. 
 
Core Objectives: 

- To produce creative campaigns which support their chosen campaign 
issue. 

- To work collaboratively 
- To follow a campaign brief 
- To raise awareness of their campaign 

 



Core Activity 
- Produce creative campaigns 
- To work with a creative practitioner to develop and learn creative skills. 

 
Campaign Launch 
The project will include an official launch or opening of the pupil campaigns. 
We feel it is important to show the project outcomes in a Hull Museums venue 
to assist in the promotion of the campaign and develop wider participation with 
our service. Details of the launch are to be confirmed with the school. 
 
 
Key Dates 
The key dates for the project include all activity identified above. These dates 
are to be confirmed by the school in consultation with Hull Museum Education 
Service.  
 
 
 
 
 
 
 


