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BACKGROUND

An organization’s knowledge of its own history is not usually considered as a form of business 

knowledge. But our project set out to examine the ways in which companies manage and represent 

their histories. Our proposal noted the tendency to conflate history and memory in management and 

organization theory, as in Weick’s (1995) wry contention that every manager is a historian, and ‘any 

decision maker is only as good as his or her memory’. We also noted that historians concerned with 

heritage have elaborated a distinction between history and memory. According to Lowenthal (1985), 

memory, and by implication also organizational memory, is not a repository of knowledge about past 

events, but consists of recollections that express feelings about past events. The distinction between 

memory and history forms the backdrop for our research. Our interest in memory and representations 

of the past distinguishes us from business historians, who are preoccupied with reconstructing the past 

per se. However, our concern for history and historiography, especially in relation to documents, 

separates us from qualitative management and organization researchers who favour ethnographic 

methods to study the social construction of organizational history. 

OBJECTIVES

There were three parts to the research. First, the Symbolism of Corporate History, to examine how 

companies use historical knowledge of the past in the present. Second, Counterfactual Narratives, to 

produce a stimulating and relevant collection of counterfactual narratives of business history in order 

to facilitate thinking about alternative pasts and futures. Third, Charting Historical Narratives, to 

provide a methodological procedure for analyzing historical narratives as an aid to metahistorical 

reflection. Taken together these would provide a theoretically informed understanding of how 

corporate history can contribute to the knowledge-base of business organizations. Underlying these 
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objectives was our intention to extend the ‘historic turn’ we identified in organization studies (Clark & 

Rowlinson, 2004) by engaging with the philosophy of history.  

METHODS

Fieldwork was mainly carried out by Dr Delahaye, the researcher for the project. As a cultural 

historian Delahaye was already familiar with conducting documentary analysis in the British Library, 

as well as historical theorists such as Foucault. For the project she took training in NVivo and did 

extensive reading in related fields such as the history of corporate communications. The survey took 

the 36 British companies in the 2004 Fortune Global 500 ranked by revenue, plus the joint British and 

Dutch companies Unilever and the Royal Dutch/Shell Group. In order to incorporate a more 

comparative dimension than originally proposed, 46 US companies from the Global 500 were 

selected, matched with British companies by industry.  Several large US companies were included for 

which there is no British equivalent, such as Microsoft, as well as Bertelsmann and News Corp. as 

matches for Time Warner (see Appendix I). Webpages and annual reports were examined for each of 

the 86 companies, as well as entries in directories, such as the International Directory of Company 

Histories, which has entries for almost all large companies, and lists published histories. For the 

survey of webpages conducted in Jan 2005 historical content was successfully downloaded from 80 

company webpages. 

 The survey recorded the following information from webpages: 

no. of clicks from the home page to history pages;  

title of section containing history;

no. of pages in history section;

divisions within history section, e.g. by chronology, subsidiaries, theme, activities, brands, etc;  

pdf files for downloading;

timeline: animated, moving etc 

extent of written text;
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links to museums or historical visitor attractions;  

orientation, e.g. educational or entertainment;  

links to company archives;  

location of archives;  

nature of any illustrations, e.g. people, products, events in national history;  

list of published histories;

founding dates for the company or subsidiaries;

commemorative events. 

The historical content of annual reports was coded using NVivo and analysed for counts of 

selected historical terms, such as founder, heritage, tradition, history, and story. From the International

Directory and the Annual Reports the following information was compiled for each company: dates of 

most recent name change; dates of merger, de-merger, or buyout in relation to the company’s name; 

date of incorporation; dated roots of the company; dates of commemoration; official historical 

publications; corporate museums and archives.  

A number of companies, either from the survey or already known to us, were selected for case 

studies, as interesting examples of the different ways in which history could be treated. For these 

companies a literature search was carried out, focusing on published company histories, both 

commissioned and critical accounts. Given the volume of publications involved, it was decided to 

apply the charting procedure set out in the proposal to a sample of 20 texts from the case studies. 

RESULTS

Survey

From the survey of company webpages, annual reports, and directories, it is clear that nearly all 

companies produce historical accounts of themselves. Only five company webpages did not have 

historical content: Bank of America Corp; Time Warner; Cendent; News Corp.; and TJX. Typically 

the historical content can be found within 2 or 3 clicks from the home page, often as a section within 
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the About Us pages. However, the quality of historical material is variable. Over 50 companies 

surveyed used a timeline to present history. Many of these timelines are technically sophisticated but 

difficult to navigate. They are clearly technologically driven. Our conclusion from the survey points to 

a consensus that there should be some reference to the history of a company in its webpages, but that 

web designers have yet to find a way to convey the story of a company’s history, and not merely a 

chronological timeline.  The survey indicates that a higher proportion of US companies report official 

publications or corporate museums, although over 90% of both US and UK companies provide 

information on archives (see Table below). 

Survey findings 

Commemoration Official

publication

Corporate

museum 

(excluding virtual) 

Archives

US companies  

(46)
26% 52% 30% 91%

UK companies  

(38)
30% 27% 11% 97%

Case Studies 

The three case studies that are nearest to publication or submission to journals, Bertelsmann, HSBC, 

and Microsoft, illustrate the variety of approaches to corporate history. Preliminary reports have so far 

been produced for BAT, Reuters, Royal Bank of Scotland, Pfizer, Tesco, and Sainsbury, which will be 

developed for publication.  

Bertelsmann: The Dark Side of History 

German and non-German companies have increasingly been called to account for their conduct in Nazi 

Germany between 1933 and 1945. Revelations that Bertelsmann published anti-semitic literature 

during the Nazi period came brought to light in 1998, when Bertelsmann was acquiring Random 

House. These revelations jarred with the company’s image of corporate social responsibility and 

undermined the company legend, which alleged that it had an impeccable record, and had even been 

shutdown for opposing the Nazis. The company set up an Independent Historical Commission (IHC), 
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led by Saul Friedländer, the renowned historian of Nazi anti-semitism. Bertelsmann’s Annual Report 

for 2002 made it clear that the company accepted the IHC’s final report, Bertelsmann in the Third 

Reich (published by Bertelsmann in 2002), ‘as the official corporate history’. This highlights a 

paradox, which is that in order to achieve credibility, companies such as Bertelsmann have to hire 

prominent historians who are inevitably identified with particular historiographical positions.  

Friedländer, for example, is identified with an ‘intentionalist’ interpretation of the Holocaust, whereas 

Mommsen, author of the official history of Volkswagen, is associated with a more controversial 

‘functionalist’ interpretation that downplays the individual role of Hitler.  In order to produce a 

convincing story, rather than a dry compilation of facts, commissioned historians have to include 

rhetorical elements that reflect their historiographical positions. By accepting the IHC report as ‘the 

official corporate history’ Bertelsmann could be construed as endorsing Friedländer’s particular 

historiographical interpretation of the Holocaust and postwar German history.  

HSBC: Monumental History 

HSBC shows the wide spectrum of historical practices available to an organization. Since the 1980s 

HSBC has moved its headquarters from Hong Kong to London and sought to consolidate its global 

strategy. In 1986 the chairman commissioned an economic historian, Frank King, to write The History 

of The Hong Kong and Shanghai Banking Corporation, published in four volumes by Cambridge 

University Press between 1987 and 1991. The research-based narrative thus gives the firm an official 

story validated by the academic credentials of its author, which the bank acquires metonymically. 

HSBC’s past has also been inscribed in its physical space, through commissioning a History Wall for 

the entrance hall of its headquarters. Composed of nearly 4,000 images from the Group’s past, it 

‘combines the characteristics of a gallery, a library and a work of contemporary art’. HSBC’s 

extensive use of history suggests the wide array of possibilities available to an organization seeking to 

utilise its history; from academic business history, through historical web pages, printed pamphlets, to 

public design work, the firm’s past is materialised as heritage.

24



Microsoft: Elusive History 

Numerous books were published about Bill Gates and Microsoft during the firm’s first 25 years. Many 

were concerned with Gates’ control over the organization, his ascent in business, and the legal 

quagmire in which the firm was caught throughout the 1990s—what was the secret of Microsoft’s 

success? Given this attention it is hardly surprising that the commemorative commissioned work, 

insideout: Microsoft—In Our own Words (2000), published for the firm’s 25
th

 anniversary, clearly 

states its revisionist intent:  

Although several books have been written about our extraordinary history, there has never 

been a detailed account by the people who actually work here. So, over the past year, nearly 

1,000 Microsoft employees around the world were interviewed and asked to tell the Microsoft 

story in their own words. 

But insideout does not give sources, the previous books alluded to are never named, it is published by 

Warner Books, hardly well-known for historical works, it does not have an index, and the contents 

page is minimal. Almost all the text is composed of direct quotes from employees, who are listed 

alphabetically on the inside front and back covers. The book does not have a named author, but 

Kathleen Cain is credited with providing ‘the book’s editorial voice and commentary’. The Cain 

Creative website displays samples of their work, including insideout, described as a ‘coffee table 

book’. insideout can be regarded as an example of corporate history of Microsoft, insofar as it 

commemorates an anniversary, although according to our charting procedure it is not a work of 

narrative history at all, and it has little in common with the dense, authoritative, volumes produced by 

academic business historians. 

The Genre of Corporate History 

The survey and case studies suggest that corporate history can be considered as a genre that 

encompasses a multiplicity of texts: published books—both commissioned and critical, academic 

tomes and glossy coffee table books—as well as web pages, annual reports, promotional pamphlets, 
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and works of art. An unexpected finding is the commodification of history through full-service 

consultancies. This means that the make or buy decision applies to the provision of history as to other 

services that companies may produce in-house or contract out. Firms face a decision as to whether to 

establish in-house archive programs, place records with an external research institution, such as a 

University, or to use commercial archive and commemorative consultancies. There are several well-

established consulting firms in the United States that are concerned with the production of corporate 

history (Carson and Carson, 2003), most notably The History Factory, whose trademark is ‘Making 

History—Today’, and History Associates Incorporated (HAI)—trademark: ‘The Best Company in 

History’. The History Factory describes itself as ‘a heritage management firm that helps organizations 

discover, preserve and leverage their history to meet today’s business challenges’. It seems likely that 

consultants will professionalize the discourse and formalize the genre of corporate history. Coffee 

table books will increasingly replace academic tomes for commemorative purposes. However, 

companies facing historical controversies will still turn to academic historians, as shown by companies 

facing scrutiny for their relations with the Nazis.

Episodic Memory, Social Memory, and Organizational Mnemonics 

Our research leads to the conclusion that the concept of organizational memory, as a branch of 

knowledge management, does not adequately explain the phenomenon of corporate history. This has 

broader implications for the evolution of business knowledge. As Nissley and Casey (2002) have 

pointed out, the dominant image of organizational memory is that of a ‘static repository’,which reflects 

a managerialist preoccupation with the ‘utility’ of information retrieved from organizational memory 

for ‘organizational outcomes and performance’ (Walsh and Ungson, 1991). The ‘storage metaphor’ is 

borrowed from the literature on 'individual-level memory processes', and results in a naïve realist view 

of history, reflected in a preoccupation with the 'problem of inaccuracy', whereby 'a culture may carry 

an interpretation of why a decision was made but this received wisdom from the past may or may not 

be accurate' (Walsh and Ungson, 1991). 
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Organizational memory studies have operationalized the psychological concepts of procedural 

and declarative memory. Procedural memory stores motor and cognitive skills, e.g. for riding a 

bicycle, whereas declarative, or semantic memory, stores conceptual and factual knowledge. 

Procedural and semantic memory allow us to carry out activities without any subjective experience of 

remembering the required knowledge and skills. But organizational memory studies have neglected 

the psychological concept of episodic memory, which emphasises the importance of the subjective 

experience of the rememberer, for whom the remembered past is essential for a sense of identity. 

Whether an experience is remembered or not depends very much on whether it is committed to 

memory in the form of a story, since, 'Human beings are storytellers, and we tell stories about 

ourselves' (Schacter, 2001).

With few exceptions (e.g. Nissley & Casey, 2002) organizational memory studies have also 

neglected social or collective memory, apart from ritual citations of Halbwachs (1992). Social memory 

studies (Olick, 1999; Zerubavel, 2003) are concerned with the social practices whereby the past is 

remembered and meaning is attached to it. Olick (1999) draws upon Halbwachs to support a 

'collectivist' approach to memory, which challenges 'the very idea of an individual memory. It is not 

just that we remember as members of groups, but that we constitute those groups and their members 

simultaneously in the act (thus re-member-ing)'.  According to Zerubavel: 

'Unlike psychology, sociology is particularly attentive to the social context within which we 

access the past, thereby reminding us that we actually remember much of what we do only as 

members of particular communities' (2003). 

Zerubavel refers to these as 'mnemonic communities' (2003). There is scope for a new field of 

research, organizational mnemonics, studying organizations as mnemonic communities.  Business 

history has also neglected the literature on history and memory, invented tradition, and the heritage 

debate. Besides, as Zerubavel (2003) points out, the study of collective memory is less about 'what 

actually happened in history' and more about 'how we remember it'.  Zerubavel also notes that, 'The 
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social commemoration of "origins" is not confined in any way to nations or religious communities and 

is just as evident in the various anniversaries through which cities, colleges, and companies celebrate 

the historic moments when they were founded'. But social memory studies concentrate on ethnic 

groups and nations as mnemonic communities, neglecting business organizations.  

 One of our theoretical concerns has been to engage with the philosophy of history. Paul 

Ricoeur’s monumental work, Memory, History, Forgetting (2004), appeared in English during the 

course of our project, and we are still reflecting on its significance. Ricoeur refers to ‘the historical 

condition’ of literate societies, in which ‘we make history, and we make histories, because we are 

historical’ (2004: 284). Given their influence in society, historical discourse concerning organizations 

seems unavoidable. By extension, we contend that organizations make history, and organizations make 

histories, because they are historical. This formulation avoids the managerial or functionalist insistence 

that in order to explain or justify history in organizations it is necessary to identify some managerial 

purpose that it serves.

 We conclude that corporate history cannot be adequately explained, let alone promoted, in 

terms of knowledge management, as a store for procedural or declarative memory. Instead, it can be 

understood psychologically in terms of episodic memory and the importance of stories of the past for 

organization members’ sense of identity.  Sociologically, in terms of social memory studies, corporate 

history, consisting of regular commemorative events as well as texts such as webpages and 

commissioned histories, can be thought of as the social practices, organizational mnemonics, whereby 

organizations remember and constitute their identity. Our survey indicates that a higher proportion of 

US companies have commissioned histories and corporate museums. This could be interpreted to 

mean that they are better than British firms at managing their organizational memory in terms of 

remembering how to do things. But it is more likely to be because they pay more attention to 

managing their heritage as part of their corporate identity. 
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ACTIVITIES

Management & Organizational History: A New Journal from SAGE

In addition to the anticipated outputs of conference papers and journal submissions, the research team 

also saw an opportunity to start a new journal combining history and social science in a way not 

addressed by existing business history and organization studies journals.  A proposal for the journal, 

Management & Organizational History, was submitted to SAGE Publications in November 2003. 

SAGE’s reviewers praised the 33-page proposal for its scope and attention to detail. It provided an 

intellectual rationale for the journal (see Booth & Rowlinson, 2006; 744 downloads to June 06), 

suggested membership for an international editorial board with a broad range of affiliations and 

academic interests in the areas of business and management history, as well as organization studies, 

and included an analysis of journals in related fields and potential market demand. The proposal was 

assessed by a large number of reviewers (39 reports were provided to us). A contract was signed with 

SAGE in July 2004. The journal was launched in February 2006 and provides an outlet for historically 

oriented organization studies papers, as well as articles in business, management and organizational 

history deploying unconventional and innovative methodologies, sources, theoretical frameworks, and 

perspectives. Booth is editor, with Rowlinson and Roy Jacques as co-editors. Clark and Procter are 

members of the editorial board and Delahaye assisted with editing and reviewing papers. Feedback on 

the 15 papers in the first three issues, from authors, editorial board members and subscribers, has been 

positive. 

Workshop: ‘Counterfactual History in Management and Organizations’

Counterfactuals or alternate histories are narratives which raise the question ‘What if?’ That is, 

counterfactuals focus on a past event and ask what would have happened if that event had been 

different in some way. Counterfactual narratives are commonly used by historians and political 

scientists to advance understanding of causal events and processes, through highlighting ‘points of 

indeterminacy’ at particular historical junctures; to test theoretical or empirical generalizations by 
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applying them to specific historical situations; and to highlight gaps or contradictions in belief systems 

by creating thought experiments which challenge the ‘certainties’ generated by those belief systems 

(Tetlock & Belkin, 1996).

The workshop on ‘Counterfactual History in Management and Organizations’ was held at 

Warwick in December 2005 (see Appendix II). Several important international participants (Duguid, 

Henik, Mills, Scranton, and Mordhurst) accepted our invitation to attend the workshop. Of 13 papers 

delivered eight are currently being developed for a special issue of Management & Organizational 

History.  These include: Taylor and Bell’s ‘what if’ the NHS University had not been called a 

University? – highlighting the importance of signs; as well as Cooke and Mills’s ‘what if’ Abraham 

Maslow been arraigned before the House UnAmerican Activities Committee? – relating the Cold War 

to motivation theory.  

The exploration of scenarios and other foresight exercises involves the implicit or explicit 

consideration of what possible states of affairs are actualisable. Counterfactual narratives are therefore 

closely connected to foresight and scenario thinking. Our BAM2004 presentation on modal narratives, 

exploring these connections, led to an invitation to submit a paper for a special issue of Futures on ‘the 

theoretical underpinning of foresight methodologies’. Further theoretical publications are anticipated. 
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OUTPUTS

Publications 

Booth, Clark, Delahaye, Procter, & Rowlinson, (2005) ‘La memoria social en las organizaciones. Los 

métodos que las organizaciones usan para recorder el pasado’ [Social Memory in 

Organizations: Organizational Practices for Remembering the Past] Revista Empresa y 
Humanismo IX(2). 

Booth, et al. (fc2007) ‘Accounting for the Dark Side of Corporate History: Organizational Culture 

Perspectives and the Bertelsmann Case’ Critical Perspectives on Accounting.

Booth, et al., (fc2007) ‘Scenarios, counterfactuals and alternate histories: Three types of modal 

narrative’, Futures.

Booth. & Rowlinson, (2006) ‘Management and Organizational History: Prospects’ Management and 
Organizational History 1(1).

Clark, (2005) 'America's Market Polity of Knowledge and Ferguson's Struggling Colossus' 

Prometheus, 17(1). 

Clark, (2006) ‘Unmasking Americanization: de Grazia’s Irresistible Market Empire Advancing 

Through Twentieth Century Europe’ Prometheus, 24(1).

Clark, (fc2006) ‘Superfactuals, Structural Repertoires & Productive Units: Explaining the Evolution of 

the British Auto Industry.’ Competition & Change.

Clark, et al., (fc2007) ‘Project Hindsight: Exploring Necessity and Possibility in Cycles of 

Structuration and Co-Evolution’, Technology Analysis & Strategic Management.
Clark & Rowlinson, (2004) ‘The Treatment of History in Organization Studies: Toward an “Historic 

Turn”?’ Business History 46(3). 

In Preparation 

Booth, et al., ‘Modal Narratives, Possible Worlds, and Strategic Foresight’, in R. MacKay & L. 

Costanzo (eds.) Handbook of Research on Strategy and Foresight. Edward Elgar. 

Booth, et al., (Eds.) (2007) ‘Counterfactual History in Management and Organizations’ Special Issue 

of Management and Organizational History.

Booth, et al., ‘Organizational Mnemonics: Social Practices for Remembering in Organizations’ to be 

submitted to a leading management and organization theory journal, e.g. Academy of 
Management Review.

Clark, ‘National Temporal Regimes: Steering Mechanisms in Capitalism and America’s Sacred 

Times’ in Adam, Morello & Sabelis (eds) Retroscapes and Futurescapes. Temporal Tensions 
in Organizations.

Clark, ‘20
th

 Century Birmingham Region and Saloon Car Production: Its Social Structure as a 

Constraining Mechanism’ in Farschi et al (eds), Routledge.

Clark & Maielli, ‘The Evolution of Timed-space in Organizations: Theory & Research’ in Roe, Waller 

& Clegg (eds) Increasing the Temporal Focus in Organizational Research
Delahaye, et al., ‘Microsoft and the Genre of Corporate History’ to be submitted to Journal of 

Management Inquiry.

Rowlinson, et al., ‘Reuters and the Genre of Corporate History’ to be submitted to British Journal of 
Management.

Conference Papers and Presentations 

Clark & Rowlinson (2006) ‘Calendrical Time and Narrative History in Organization Theory: Charting 

Historical Narratives’. Invited Workshop, ‘Increasing the Temporal Focus in Organizational 

Research’, University of Maastricht.   

Clark & Maielli (2006) ‘The Evolution of Timed-space in Organizations: Theory & Research’. Invited 

Workshop, ‘Increasing the Temporal Focus in Organizational Research’, University of 

Maastricht. 

Clark (2006) ‘National Temporal repertoires as Steering Mechanisms: American Sacred Times & 

Capitalism’. International Conference, Retroscapes & Futurescapes, Palermo. 
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Clark, Maielli & Blundel (2006) ‘The Limits to Universalism in OLKC: National Cultural Repertoires, 

Intangible Specialization & Penrosian Learning’. International Conference V, Organizational 

Learning, Knowledge & Capabilities’ Warwick 

Delahaye, et al., (2006) ‘The Textual and Cultural Dynamics of Corporate History’ European Business 

Association, Copenhagen. 

Delahaye, et al., (2006) ‘Microsoft vs IBM: Competing Visions of Technology’ Association of 

Business Historians (ABH), Queen Mary. 

Rowlinson, (2006) ‘Varieties of Business History’ Panel Session Presenter, ABH, Queen Mary. 

Clark (2006) ‘American Post Bellum Evolution in Designing Control Systems for a Consumer Polity 

and Market Empire: Macro Unintended Consequences & Corporate Agency’. ABH, Queen 

Mary.

Delahaye, et al., (2006) ‘Microsoft and the Genre of Corporate History’ Management History 

Research Group Workshop, West of England. 

Rowlinson, (2006) ‘The Emergence and Importance of Management and Organizational History’ 

Keynote Address, Business & Labour History Group Symposium, School of Business, 

University of Sydney. 

Clark & Maielli (2005) ‘From the ships chronometer to digitalizing knowledge in the North Atlantic: 

Making and Missing the Evolution of Timed-space’. Digitalization and Time. International 

Conference of the Consumer Research Association, Brest, France. 

Clark & Maielli (2005) ‘From the ships chronometer to digitalizing knowledge in the North Atlantic: 

Making and Missing the Evolution of Timed-space’. Digitalization and Time. Consumer 

Research Association, Brest, France. 

Booth, et al., (2005) ‘Modal Narratives and Possible Worlds’. Counterfactual Workshop, Warwick. 

Booth, (2005) ‘Multiple Ontologies and Counterfactual Histories: The Cases of the Moog 

Synthesizer’. Counterfactual Workshop, Warwick. 

Clark (2005) ‘Recognizing Implausible Possibilities’. Counterfactual Workshop, Warwick. 

Delahaye, et al., (2005) ‘Building a Corporate Image through History: Corporate History as a Genre’ 

European Business History Association, Frankfurt. 

Casey, Booth, Fernando, & Martin de Holan, (2005) ‘Using the Past in Organizations: Memory, 

History and Commemoration’. Professional Development Workshop, Management History and 

Managerial and Organizational Cognition Divisions, Academy of Management, Honolulu. 

Booth, et al., (2005) ‘How Modal Narratives Work’. Critical Management Studies, Cambridge. 

Booth, et al., (2005) ‘Organizational Mnemonics: Social Practices for Remembering the Past in 

Organizations’ EGOS, Berlin. 

Booth, et al., (2005) ‘Scenarios and Counterfactuals as Modal Narratives’. Advancing Foresight 

Methodologies Conference, Roskilde, Denmark. 

Clark, et al., (2004) ‘Key Problems for Nations when Creating Actionable Knowledge: Project 

Hindsight and Knowledge Parks’. Conference on 'Shifting Boundaries: Governance, 

Competence and Economic Organization in the Knowledge Economy', Bristol. 

Booth, et al., (2004) ‘Counterfactuals, Scenarios and Possible Worlds: Structure, Plausibility and 

Contingency in Narratives of Cognitive Estrangement’. BAM, St Andrews. 

Clark, Delahaye, & Rowlinson, (2004) ‘National Cultural Repertoires: American Exceptionalism 

before 1780 and in Post Bellum American Football’ Omohundro, Early American History 

conference, ‘Turning Points: Time and Place in Early American History’ UEA. 

Rowlinson, Co-ordinator, Presenters: Cooke, Procter, Rippin, Helms Mills, Kurowski, Bell, Hassard, 

Mills, Wilson, & Marens, (2004) ‘Management and Organizational History: The Future of the 

Past’, Showcase Symposium sponsored by the Critical Management Studies Interest Group, the 

Management History, and Organizations & Management Theory Divisions, Academy of 

Management, New Orleans.  
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Clark, Booth, Rowlinson & Procter (2004) ‘Key Problems for Nations when Creating Actionable 

Knowledge: Project Hindsight and Knowledge Parks’ OMT division, Academy of 

Management, New Orleans. 

Rowlinson, et al., (2004) ‘Organizational Culture and Inconvenient History: A Problem for Narrative 

Impositionalism’ OMT division, Academy of Management, New Orleans.    

Rowlinson, et al., (2004) ‘Corporate History, Narrative and Business Knowledge: Evolution of 

Business Knowledge Programme’. ABH, Nottingham.  

Delahaye, et al., (2004) ‘The Symbolism of Company History: The Case of Microsoft’. Management 

History Research Group, Nottingham. 

Booth, Procter, Rowlinson, & Clark (2003) ‘What If - Business History Took Counterfactual 

Narratives Seriously?’ ABH, Cambridge. 

Procter, et al., (2003) ‘The Symbolism of Corporate History’. ABH, Cambridge. 

Clark, et al., (2003) ‘Charting Historical Narratives’. ABH, Cambridge. 

FUTURE RESEARCH PRIORITIES

The role of consultants in corporate history.

The historical content of corporate visitor attractions. 

The concept of organizational mnemonics 

ETHICS

Only publicly available documentary sources were used, almost all from the internet or in the British 

Library, thereby avoiding considerations of confidentiality or commitments to organization members.  
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