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This briefing is for community groups -
such as friends of parks groups, parish
councils, residents and tenants groups,
voluntary managed play providers,
adventure playgrounds, and play
rangers – and anyone else interested in
using social media to campaign for
better places to play or to promote a
local play project in the community. 
Social media can help you make people
aware of the importance of play, gather
support for a particular local campaign
to improve a play area or simply provide
a means of keeping local people up-to-
date about what is happening with a
play project. This could include
supporting a one-off event such on
Playday or keeping people informed
about what is happening at a local
adventure playground. 

What is social media and why use it?
Social media are web-based applications that
allow for content to be easily and cheaply
created and shared between users. Popular
examples of social media used by community-
led play projects include Facebook, Twitter
and YouTube. 

Unlike traditional media – such as newsletters
or leaflets – that allow messages to be
broadcast in one direction to the audience,
social media can create a free-flowing channel
of communication between you and your
community and offer a unique way of promoting
your play project. 

You can get people behind you and organise
events by using social network websites such as
Facebook; you can coordinate your work and tell
people what you are doing using Twitter; then you
can show the world by using YouTube and Flikr.

While social media are extremely popular with
children and young people, and may offer a
useful way of engaging them in your project, a
growing number of adults are also switching on
to websites such as Facebook as a handy way to 

stay in touch with friends and follow the causes
that are dear to them.

Social media can also be used as a means of
fundraising by providing links to the project’s
account at charitable donation websites such
as www. justgiving.com 

Above all, social media is an extremely cheap and
easy way of getting your message across. All it
takes is the time to post up-to-date and
interesting material that will capture the
imagination of your supporters.

Introduction



Blogs
A blog is like an online diary, usually created by
one person and featuring regular written
updates on a certain subject. The term blog
itself comes from a shortening of the phrase
web log. Blogs are great ways to tell people
about how your project or campaign is
developing through regular postings or entries
on the blog. Blogs also often allow for readers
to post their own comments, thoughts and links.
There are many websites that can help you get
your blog off the ground including Wordpress,
MySpace and Google’s Blogger. These allow their
users to effectively and easily set up a presence
on the web, without the hassle associated with
creating and hosting your own website.

If your group is already producing a printed
newsetter or update, this can provide an
excellent starting point for creating a lively blog.
If one of the members of your group has a
natural way with words, make sure they are
included in developing your online presence.
www.myspace.com
www.wordpress.com
www.blogger.com

Case Study: Walsham Playground
Blogs are most commonly used by schools,
parish councils or communities to record and
invite comments about the progress of a new
play area. Blogs are sometimes short-lived and
only maintained for the life-time of the project
but they are invaluable for keeping in touch
and celebrating the achievements of a
community group. The Walsham Playground
Blog provides an interesting archive record of
the development of their play area.
www.walshamplayground.blogspot.com

Facebook
Since its launch in 2004, Facebook has become
the world’s most popular social media website
with over 600 million active users. The
interactive nature and versatility of Facebook
means it is often the favourite type of social 

media for community-led play projects. Face-
book users can create profiles with photos,
lists of personal interests, contact details, and
other personal information. Users can then
search for friends and contacts, and com-
municate with each other by posting private or
public messages. Users can also easily tell their
friends and contacts about events they may be
organising or simply post their thoughts on day-
to-day issues on their wall – which is the
equivalent of an online noticeboard.

You can also create and join interest groups.
Groups are a useful means of creating an online
presence for your your campaign. Other users
users can show their support by liking your
group and commenting on your postings. A quick
way of gauging your group’s popularity is to see
how many other Facebook users like it. 

Facebook allows you to easily add images and
further information to your profile or group
page and as these changes are made, other
users will be notified of your postings on the
news feed of their own Facebook account.

Types of social media



Case Study: Friends of Stamshaw Adventure
Playground
This local group uses Facebook to promote the
adventure playground, upcoming events,
development of new play structures and
opportunities to campaign for play.  Children,
parents and the community can use the page to
post photos, add their support and take part in
discussions. 
www.facebook.com/pages/Friends-of-
Stamshaw-Adventure-Playground/362946125
399

Twitter
Twitter allows users to send short text updates
on anything they find interesting. The length of
these update, or tweets, is limited to 140
characters; as a consequence Twitter is often
referred to as a ‘micro-blogging’ website as it is
effectively a blog with very short posts.

Twitter revolves around the concept of ‘followers’,
useful for campaigning or creating interest in a
play project. Users can subscribe to other
people’s tweets by following them, whereby the
followed person’s messages appear on the users
homepage.

Users can group messages together by topic or
type using ‘hashtags’ which are preceeded by ‘#’
symbol. 

One advantage of Twitter is that it can be easily
accessed on the move via the Twitter website
itself or by using applications on Smartphones, or
by SMS texts.
www.twitter.com

Case Study: Milton Keynes Play Association  
Milton Keynes Play Association has a strong
online Twitter presence with 260 followers (and
counting).. Their twitter account is regularly
updated, and used to share information about
upcoming events, national and regional news,
campaigning and activities.
http://twitter.com/mkplay

YouTube
YouTube is a video-sharing website where users
can upload, share and view videos. As well as user
generated content featuring music videos and
film and tv clips. There are also a growing number
of video-blogs.

Users can upload their own videos, up to 10-
minutes in length, and then can either link to the
video from their own website, blog or tweets, or
embed the video within their own websites using
HTML generated by the YouTube website. It’s
much easier than it sounds and if you want to
know how, you can always find a video which will
take you through the process.  

The great thing about YouTube is that the best
videos have a chance to really grab the
community’s attention and ‘go global’ giving you
instant access to a worldwide audience.

Finally, people watching the videos are able to
leave comments on what they have just watched,
giving you instant feedback on your project.
www.youtube.com

Case Study: Play Gloucestershire  
Play Gloucestershire a registered charity uses
videos embedded on its website to promote its
work, including the play ranger service that
provides free play activities across the county.
Children, parents, local councillors and members
of the community are able to express their views
and make the case for play.
www.youtube.com/user/playglos?gl=GB

www.facebook.com/pages/Friends-of-Stamshaw-Adventure-Playground/362946125399
www.facebook.com/pages/Friends-of-Stamshaw-Adventure-Playground/362946125399
www.facebook.com/pages/Friends-of-Stamshaw-Adventure-Playground/362946125399


Flickr
A bit like YouTube, Flickr is primarily a means for
uploading and sharing images with others. As well
as having your own page where others can view
your photos (depending on the security settings
that you define) Flickr is also a popular place for
photos to be stored and then embedded in other
social media such as blogs, Facebook and Twitter.
www.flickr.com 

Case Study: Glamis Adventure Playground 
Glamis Adventure Playground part of the
Shadwell Community Project in Lambeth has a
Flickr site with photographs of the adventure
playground.
www.flickr.com/photos/brucieb/sets/7215762
4766687809/with/4920771049/

A website of your own
While not strictly speaking social media, many
community groups or campaigners will want to
start up their own website from scratch. These
can be developed to support individual projects –
a local adventure playground or play association
– or they can be used for wider campaigns or to
provide information and advice for others about
how to run their own community project. There
are many websites which can help you get your
site up and running in a jiffy, using already created
design templates. 

Case Study: Playing Out 
The Playing Out project was started by local
parents in the Bedminster area of Bristol. The
project supports after school street play
through temporary road closures in residential
streets. The aim of the campaign is to raise
awareness and generate support for street
play. The website provides a step by step guide
to putting on street play events, resources that
can be used by community groups, helpful tips
and videos of the Playing Out project in action.
http://playingout.net/

On-line safety
Using social media is popular with children and
young people and therefore you need to be aware
of the risks involved. Most social media sites,

including Facebook and Twitter, have a minimum
age limit of 13. There are a number of sources
of information about on-line safety, including
guidelines on social networking sites. You must
also ensure you have consent for using
photographs, videos or other recordings of
children and young people.

Case Study: Save the Playground 
The Save the Playground campaign was the
brainchild of Emma Kane, a local resident and
parent who wanted to raise funds for a local
playground being constructed partly using
playbuilder money. Starting in September
2009, the campaign was based on a simple
website which was used as a platform for
fundraising for the playground. However, as
cuts to the playbuilder funding became
imminent, the campaign was ratcheted up to
lobby for its retention locally and nationally.
The website was linked to the campaign’s
Facebook page which was used to bring
supporters together and to tell them about
upcoming events. The Facebook page also
provided a forum for others concerned about
the cuts to share their concerns.
As the campaign gathered pace, the website
was modified to allow visitors to sign up to
and send an automatically generated email
that was forwarded to local councillors and
officials in the Department for Education.
Emma was also tweeting regularly about the
cuts to playbuilder funding – keeping her
community of followers up to date with
news on the campaign.
At its height, Save the Playground had 131
followers on Twitter, while the Facebook
group had over 1,600 members. It was a
great credit to the Save the Playground
campaign that their lobbying and their
effective use of social media resulted in them
raising £98,000 which included £47,000 from
playbuilder funding. The new playground in
Hook Norton was completed in March 2011.
A video slide show of the playground being
built and clips of TV coverage of the campaign
were made available on YouTube.
www.savetheplayground.co.uk 

www.flickr.com/photos/brucieb/sets/72157624766687809/with/4920771049/
www.flickr.com/photos/brucieb/sets/72157624766687809/with/4920771049/


How to use multimedia tools to engage children and young people in decision making
A Participation Works guide on how to use digital forms of media including advice on consent and
permission.
www.participationworks.org.uk/resources/how-to-use-multimedia-tools-to-engage-children-
and-young-people-in-decision-making 

Integrating social media into a campaign
NCVO have produced advice on using social media to win support for your cause.
www.ncvo-vol.org.uk/new-media 

Twitter Guide book
A complete collection of resources for mastering Twitter, from mastering the art of ‘re-tweeting’ to
personalising your homepage.
http://mashable.com/guidebook/twitter/

5 Essential Tips for Promoting Your Charity Using Social Media
Tips on how to get the most out of social media
http://mashable.com/2009/08/21/charity-social-media/

Social Media for Dummies
A simple summary of issues you need to think about when planning your online marketing methods 
www.dummies.com/how-to/content/social-media-marketing-for-dummies-cheat-sheet.html

Should Your Organization Use Social Networking Sites?
Social networking websites and their potential benefit to voluntary and community organisations
explained.
www.ictknowledgebase.org.uk/socialnetworking

ICO
Information Commissioners Office guide for young people using social networking sites. It contains
useful information on protecting your identity online.
www.ico.gov.uk/youth.aspx 

Playday
Playday is an annual event to promote children’s play. The website has practical information for
community groups who want to organise their own play event, including guidance on promotion and
publicity using social media.
www.playday.org.uk

Playful Communities
Playful Communities provides information, advice and resources for individuals, local community
groups, voluntary sector organisations and others who are developing play provision in their local
neighbourhood. The website includes resources for promoting play projects including using social
media and creating websites.
www.playfulcommunities.org.uk

Useful resources
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Published by NCB, for Play England, June 2011.

Play England
8 Wakley Street, London EC1V 7QE
Tel: 0207 843 6300   Email: playengland@ncb.org.uk   Web: www.playengland.org.uk
Twitter: @playengland   Facebook: www.facebook.com/playengland

This briefing was produced as part of Play England's Engaging Communities in Play
programme funded by the Department for Education.

For further information about the Engaging Communities in Play programme visit
www.playengland.org.uk/our-work/engaging-communities-in-play 

Play England promotes excellent free play opportunities for all children.

We believe that all children should have the freedom and space to play enjoyed by previous
generations.

This involves more than just providing well-designed play areas; it requires the commitment
of local and national decision makers to create more child-friendly communities.

By making play a priority we can create healthier and happier communities for all.


